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Jellies: Living Art

Average Time
Spent at Exhibit

Average Time in Exhibit: 9:28
Average % Stops in Exhibit: 36%

Life Cycle

Moon Jelly|
Label

11 sec.

Exhibit Intro

. Top 1/3 Length

— %= ___Sec.=
Percentage of »(\velfare Shlgg Time =
visitors stopping (only for those
at exhibit who stopped) ‘ ] Mid 1/3 Length

E‘ Low 1/3 Length
4804

B 5 “Kk&: FEMZEAR (Jellies: Living Art) ” BIER
WA ERER & T E E
(%% : Diamond J, Horn M, Uttal D H. Practical Evaluation Guide: Tools
for Museums and Other Informal Educational Settings. Rowman & Littlefield,
2016: 55.)
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Visitor Survey on Global Warming
The Koshland needs your help! We're updating our global warming exhibition and we want
to hear your thoughts. Please fill out this survey, which will take 5-10 minutes to complete.
Your comments are anonymous.

Your Visit to the Koshland Learning about Global
1.0n average, how often do you visit museums with 5. Whose actions do you think are the
each year? for stopping global warming? (Select only one.)
[ individuals
[JRarely [ Government

[J1-2 times a year Dindustry leaders
[13-5 times a year

(16 or more times a year 6. From the list below, select 3 (or fewer) sources you
mosttrust

for information about global warming:
2. Select the statement that best describes your main [JLocal political figures (mayors, governors)
reason for visiting the Museum today? (Select one.) E Major newspapers (Washington Post, New York Times)
Private sector research scientists (energy companies)
(1 like the type of things | can learn here. : sisip e
[J1 wanted to bring a friend or family member here. | 2 Loter i pryesyinasi
(1 discover things about myself when | am here. Stovea Clab)
(1t was on my list of places to visit in DC. i el
(it relates to my professional interests and/or

(] National political figures (president, congress)

(] Public radio (NPR)

DINan-governmental organizations i
nal Academy of Scien:

[JSomeone else suggested I come here.
[ Another reason:

Please describe O Televi
[ClGovernment scientists & researchers (NASA, EPA)

3. y, did you
el to gobal warming would e hre? 1 do not trust information from these sources.
No
E Yes 7. From the list below, select 3 (or fewer) sources
Junsure that you for information about

global warming:

today, did you go o Local political figures (mayors, governors)
Gioba) Warming Facts i Our Fiture on the oot sodlve o iign, SO
MRS LISANG ] Private sector research scientists (energy companies)
Cno [ Museums and science centers
Clves
[Junsure Sierra Club)

[ Internet sources
(] National political figures (president, congress)
(T Public radio (NPR)
Non-governmental organizations (Worid Wildiite
Federation, National Academy of Sciences)
[ Television sources.
[J Government scientists & researchers (NASA, EPA)

11 do not access information from these sources.

Please indicate to what extent you agree with the following statements:

Strongly Strongly
DISAGREE AGREE

o it gt ekl R .

Lamvery ';'f:ﬁ'f:}fﬁ.'..bf.f :bout topics and issues % " N - § " ¥

1 y 1 2 3 4 s 6 7

1 warming .1 2 3 4 5 6 7

Your Thoughts about Global

Please indi h. you agree with relate to global warming:
Strongly Strongly
DISAGREE AGREE

I think global warming is too big an issue for my

actions to impact it. & 2 2 b 3 5 i

1am wiling to help stop global warming by " " 3 " " B g

supporting relevant organizations financially.

Ican do hulawnduaormpglnb-! warming. 1 3 3 4 s 6 7

Teantan Socat bout

glnb.ll ‘warming by smdlng letters, e-mails, or 1 2 3 a4 5 6 7

Imwlmn;whdpmpdobdmmlnlby 1 2 3 4 5 6 7

1 am willing to make personal changes to help stop
global warming,

My local government has no role in resolving the
issue of global warming.

Who | vote for in government impacts how global
warming can be resolved.

1 2 3 4 5 6 7

1 2 3 4 5 6 7

1 2 3 a 5 6 7

1
global warming. 1 2 3 4 5 6 7
1 don't worry about global warming because we will 2 s 4 5 & &
develop new technologies to deal with it.
Global and You
v place an “X"in the FITS your answer. ( per statement)
For example, g Xunder | am aware of i Ify
Xund
iod 1dothis:
think- &
1 I think tam | ing | tplan | % z
would | lam | thisis | lused | not | about | todo - §
never | aware | agood | todo | ableto | doing | this 1 H
dothis | ofthis | idea this | dothis | this soon g &
Irecycle things, such as bottles, cans, and
Ly (| | (| (] e e [ ] e
ook for information about global
warming on TV, in print, or on the Internet. =] o =] =] U o o =] o
Italk to others about the importance of the
fssus of global warming. o o a a B a a a a
Luse other means of transportation
besldes acartoreducecarbonemissions, | & | 0 [0 |0 |0 (00 |0)|0O
foods produced locally, within a
loom‘lendiusolmymse. o|jofo|jojofofo|jojo
Ireduce my meat intake to two times a
week to help reduce global warming. ojo|jofojolojojofo
I purchase appliances that are Mmdly o
1506 M TERRILGE Tucki i | L | e R e o | [ w2
Ibuy fewer consumer |nods to reduce
ooy a a =] a o a a o o
I turn the thermostat down by at least 2
degreesinthewinermeonserveeneny. | 0 | 0 | 0 |0 |0 |00 |0 J0
2L L how You 13. What s the highest level of education you have
completed?
R [JMigh School [ Prefer not to answer
) [0 College
Hheeyolt [ Graduate degree or higher
EFeTale [)Prefer not to answer [Clother:
Male
14. Where do you currently live?
12.What year were you born? (ex. 1982) R i i
inside the beltway)
__ yer (0] Neighboring state to DC (includes MD, VA)
(] Other State (not neighboring to DC)
[ Another country, please describe:
Thank. for taking .
Enjoy your visit!

6 IFL - HHT=4rRI A EERT ER AR E S
( %k B: Diamond J, Hom M, Utal D H. Practical Evaluation Guide:
Tools for Museums and Other Informal Educational Settings. Rowman &

Littlefield, 2016.)
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SRR FRAE 30—45 M4z ia) . 7ER#E
FERE AR ) FH IS o 44, B KR 70 434,
H 2R X2 FIEE b ERIA (3
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