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Abstract: Tt is obvious that study of the diffusion of the Internet in developing area is significant both from

practical and theoretical perspective; however, this is largely neglected by Chinese scholars. Based on a con-
venient sampling survey into 480 families living in the countryside of ten counties in Hubei province, the cur-
rent research primarily examines Chinese rural residents’ adoption of and attitude toward the Internet. Find-
ings suggest that both the diffusion of computer and the Internet are before the critical mass and at the early
stage of diffusion. It is expected that in the following six months penetration of computer in rural China proba-
bly reach the critical mass and soon embrace its take—off, but it will be a longer period for the Internet to
come over this threshold. Data analyses show that rural residents are basically positive about the adoption of
computer and the Internet, which contributes to the present situation of penetration of the two new information
& communication technologies. However, they have relatively and even extremely few knowledge about the
new technologies, which tremendously impede their adoption of the innovative technologies. Respondents”  at-
titude toward new technologies is only affected by their knowledge about new technologies and their age, while
knowledge is influenced by many behavioral and demographic variables. The research suggests that public—in-
terest computer or the Internet training programs provided for rural residents should facilitate the diffusion of
computer and the Internet in rural area in China mainland.
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* A 89 3 XM Chinese Rural Residents’ Adoption of and Attitude toward the Internet: An Exploratory Research ¥ F
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Technological University, NTU, Singapore) 478 F W+ B ZRE WAL F 4L (the 4th Annual Chinese Internet
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I 10 4k, RAEREhRE AL, BOEm R, S B S T P A A
BB LG R B Wit AT E B R BB A 1%, 5 B O S W7 5 ma 20 9 25 AT At 2
M, ALSBEMT N, XTI GBS ERE R Y BT, fENFRAE
i, LR EHRT T 88 FOENET, W4H# (2001; 2002), MEES
il f+ (2002a; 2002b; 2002¢), I (2003) %, EHAEFENE, LRERHTEAER
FIRT AL RIT, EEHET “=RIAE” | “dhaEXFANBER” 5 H 8y P EE
&, BUR, 2R FEIEECIERNAE RN, X T EHRASERNX U
PHMIRBREREE, BR, EEMAUFERREZ Y, X EBRNEANT ST
MMt R BRI I RE, REPEELERMEEE .0 (CNNIC) B 1997 4 10 A LURENE
FWENEEBRMAERENEBREASE, EHIFALTEXBANE R EBR MR
WEHEHEE, FXLL, &5k, ARAIFEHRAHEIERE RN Y B E A
2305 JE 45 AT B (IR BT A6 B5,2005; 2006); 2 F BB RIAEA R 1 X M5 85T
WA FEERE FBEMK2006), HIE DAY EEME, RHFFRELEIOR (2002)
TR 55 8 (2006) MTFR NG ER, RAFSAE LS HETREBLNEREY
TR TR RSB, U I S 5T I s BB B SR A S O,
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ZETEEN , “BIFT Y HUL” (Diffusion of Innovations Theory) Z3C Rogers (1995) FrfE =
My BN ATTREM T RERES . Rogers EXAWEHETMAT, EEES
2 S W&y A e FY, Ry B2 2 X F YRR RIE | RAE D AR
RGBSR E RN B E RN (Rogers,1995); 1l F & # i SSENT R B R B IE
BT A R R, AR, TEE X — 2 MR, BB A08 S KOY B
HEN B S EUTSE X AU R, s & NGB 2 A SR 55 (2002b) 75
X E AR S H TR MR, R SRR b, KRN
THEEA “FEMFERIL” (Theory of Perceived Needs for New Media), AR~ AR G M
BARKHER EWIAHF (PCT), X E IR AT 2 B EWLAED (PPI) AIXS EL 3K R 75 K A 32
WAL (PNI), BE7EAH MR E B RS BUM AATH R R R R, 75 40 4 HoR

M LB, “RH” &5 “BF” GASHEE-BREIAN, E—RAACHRERE, R200AHF; FZARLE,
PPREATHEREATZH | A50%HF; REZRFETEFALE, & (F) ARBKAHER, RitAT ST
WAL RGBRAE (BWE, 2001, pT77). ETHRRRRESBAACHKELE 2000 AT, b, FERSSHAA
TE2000 AL, HEREA @G REZAET 50%, HHRAAFLAL (T) ARBTHED D HAEZH W
B, R X-BMARRE () ARBAMARZTH I RS I NRE, $FE KNUFTHEAHR
WABTX—EL, wRAHE FHK (2005;2006), KAH 5 H K F (2006), Zhang & Liao (2005) ¥, A& LA
WEGAL LA T,


http://www.fineprint.cn
http://www.fineprint.cn

B (o) ae

10

(2002) ZEAHLEEE “QUFTY HUE” 5 BT NI RERE RIRN T RIE
WERKEMER ., RBFSHEHE (2006) M EFEN «EWFRE” 1 “QUF T &
W HEISEA BT HAR T B RIS R E AN Y B S M,

B, UL EHAMEL AR, BRI T SEY,; Bl TR
RIRITH, HRERNEROEZRMRAEE, ERARFIBRELERE “HRE” X
—ZHE M, EEESHOR (2002) XTHTTLATMIR X 22 LM iR S, 2540
FIRNAAR IR SCHR; MkBIFT 5FH (2006) X ERN T R K sbiER S5
PR BEISERY | N RN TR R TR B S A0 B R RO A SR T AR S

SR (2002) F 2001 4F 6 A B ILATM T IR XS 859 M HEM A LI, 50.9%
MREHA A, 29.8%NKECHKARERN, NERMBMTRZEERME “<R4gya]
BE”(likeliness of adoption) X2 “FR4JEHE " (desirability of adoption) , “Xf 5 49 FHK B By 25
JZ 7 (attitude toward adoption of the Internet) 2R BEEMFWMEAR, M “TE” HHN
LB B E B QT RS AL A0 A X Otk | IR . MRS A DL AL Y
BEXW, KHFHS5FHE (20060 T 2005 F 8 AEBdL MR A M RE BR, K
e RX TR IE X — QB RB B R R, TERANAANDEERNER, TR
R BRA ABAT A2 B R0 B AR BN REAE — R B A AT KRS 3 v 5 R AN B L
TEELAE, &30 (2002) ARELR ST Z “SE” KBTS E 200600 X Tz
COMASET EAENEE ERESHN U, FEATREEANER X RMEBRMN KIS
B> MA—ANEEHELE, FBT, 28 Cheong (2002) XF EHK M 7E ¥ T X A ¥ 8L0F
5%, Rhee & Kim (2004) %I BB M 7EsE H Y #AFR, U REFH® (2002) FKBHS
T B% (2005;2006) HIBEA KI, AOPT0EK KK RN ERDSAR “ABRZE” Fl “RAx
BERAEH]” 54T 78 B 0k H A BR RR G K i )

Ak, EHIBH LR ERNE RO RAN, — M ARZRERBET,
KA TE R TR R4 0 MR ——TE iR R R TR i R ——RTTRE 2
BARZH (AAX BT EEZLIERE), BARTELANELE, "RNER
YT HBRM, #A RYEE (desirability of adoption), HFH T 3R THRXTHEAMN
FPURDWARE T ERLRWZ , RAUFRAMIT D, HRAREZHADEEFHR
& (40 Cheung et al.,2000; Lin,1998; Karahanna,1993; Triandis,1980), 7EE &M 53Hrd,
Triandis (1980) {HFH “f& %14 (facilitating conditions), Lin (1998;2000) i/ “¥IE”
(resources) MRLEHEAHTNEAR, B, ANERRXTIHAEILNEB X R EARMN
iREEE REHRXTERREARNTHEERARFL, EOEYMHWE AL,
BHMAERELENERRR, W THRATEKRMNAEEZNHAMEN, Rit,
AT “HIR” (knowledge) X—ZEMAAMTHHISEHZF (K 1),

[11 &% 2002) HARERT “BAE” ZFMEZFE LA Rogers (1995) Frif 241 #7442 (characteristics of in-
novation), ZEGFEMAAEMNE HEABL, HAR, FARRAESRAM, KAHSE E% (2006 X T2
CSHEEE WNBRT e EERS RS, B ERBIE (perceived characteristics) X5, & QFEAMAAL 0
%R (perceived needs) # EMIFAT (perceived popularity),
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B CRTIHENMERM MR CABRZE” M RREREH” EADHER,
AT EERRCR G, A Ah, RES M S R IS RO AT R AR, A SCBRBCR
fa REFT R OB R AR BRBCRE R BB, WOMiRT Xt <SET A
BEEMW, KB H1~09 Fix (NBRBEXNTHFRRE W, LRSI
FEBIESE U, ARRAUETRE),

=, BRFAE

(—) #HE5RE

M FUIETIF T RI2EH5Y, ARSI EN Y “WRRMWWR 7, EHEERITL, MR
ATEREE T, BERFER, B —mA g EPIHREGRERE, RMaE
WAMEETRHE, B, BT, SMEg, B, X7, i#k, K&, FHEH, RHIT
BRI 10 NERENA, B30 AEWMILREFBSEE RN CRMBARRERH
F LAWK £ N £ FH K2 AR AR RS T 2006 EFEBBRF EZK, ik
BEHREMENED, TRENMAEIR, HEIE b, XEEARERHEET
REEFRE BB RIGRMRERSE , AT 20064 1 H TAE 2 HhmEd#Efr, &
RIX 600 fyinl, Mg 521 iy, HAEAZR SN 480 3, MILZE R 86.8%, AR MIHE
H921%, FE 1 fin, RERHYEERNMETE, B5 2003 £#Hd08 A0S iH4E
KAEX IR (AL G211 )R,2003), ZUTE MAWA QS IHERERELS AR,

(=) Zezonlz

L ELR, Uil R R 205 E A R A A, R B WA [ AR
HENBRSWTR, 3TN, 2503, 2. 1IURELRS, FENK
R, HATEA RN EAFFEATASRAEE, RN EEZERELAEIHITE,

[1] &ABRAAERGAUANEBHIARATRY, AvEEINTARZTOH W, ERAFE IR (2005,2006) 45 L
PR,
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AOSKiITETE B (%)
i
19BLF 10.9
20~29 28.0
30~39 32.7
40~49 13.4
50~59 21.8
60 B Lk 13.2
ATt 0.4
5
B 53.1
% 46.5
N 0.4
HEKFE
<6 16.9
7~9 4 37.5
10~12 5 29.4
=13 4 16.2
REFBA
<8 000 JC 17.1
8 001~10 000 JT 29.4
10 001~15 000 J© 28.7
15 001~20 000 JG 18.6
=20 000 7T 6.2
R A
KIg 29.4
R 70.2
N 0.4
Bl
gk 29.2
ik 13.8
Tolk 19.4
oM, BE, AFRE 7.7
35 15.0
HAth 15.0

2. HERMRA, RELRMERNA — BRI EELXNENZER (W Zhu & He,
2002b), HABFFEIMERS HEACh e T LIE, AXHRETEN. (1) FFN
AePARMEASEM; () CARNSFERARRaGRKEASERM; @3) F
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FERNKER,;, @ B EM; A1, 2, 3, 48R, HPEFRARIEBRMNERHA
Al RETEA K,

3. X RTHAVLA BEER R SR, AU EHOR 2002) MEFR, RAZERAR
RERNMZ VXA R ENEASE, BARKRRS “Sakid, REHAA
B (RB ER)7, B “EEAE - <FEF X-4UEERE, S EBANER
X RGNS BRI SR B R AR B AR, r=.743, p<.01; BEMEHE
H—AHHER X RAFEARMTE?, HEHKZEERK Cronbach’s alpha 4.852,

4, XFIBH AT A ER O, R 32 U583t RS M40 THEE, RH
M “EEARTH” B “EETH X 45 RERWERANUE, 5 & SR
BB AEE" XEAERANELSERMEL, RN ERXTIHEIA TN
AIRIRE AR, 1=.882, p<.01, HMKHEEA “RTHFERMMN X L&,
H Cronbach’s alpha 247.937,

5. RARBEAFH, BARZEANERRXARBARE < AR E, B A4 X5 8
], FrE SRR A, AR/, Bk ia = M A N4,

6. ANBRscf:, AU RARNERABEBYmE SRE, ERZHESIHRES
M) KA, Q FERPLAMBA, @) TELRKEHAN, @) tte& LHMAMHT
EBFAE MR T UM, SRS AERTRERNE, B 1 E555/_% <K
R, g g cigEr . WL, WERARNER “SHRANKZ
7 R CHER, Wk, BARIA” MR NEEL, BEHAGRAFKAR “53F
ABIZZAERE”, H Cronbach’s alpha 4.670,

7. NS, AEDARZTENES, Fif BERE EXERBFFH).
FEEEWA | BEREAMBUL L 6 M A DG FHEE,

o, Rk

(—) #ME L%

1 ARMERMTEN S BB, K 2 fin, #7480 BRTREZP, XA
TIHE LA E N AR BE 558 9.60%F 6.0%, F35M3RA 8.80%F 3.809% I R KE 437l
T e 2 WIS BT Bl (R e R E A NI LR 2 B 0 3 135
By LW, ZF 81.60%MRE, ZMMUENN T RIANZIERB RN E, 67T
90.20% M K EN RIEEBRPI R HE (HPEET 41 M0 8.5% M FENK BA B REAR
S LEMMRE), TESERENE, NSEREAETIKNAERNWY B, EEEF
TROEMOLE AREA | W, A% RERE,

[4] ZEFHEE “HRAHNBAGSE” HAESME, AARGAEFTERBRAHER “FRAMFEIHESE” 5
“HRBEBRGEE” BERMRT, SMNELXE “XTHEKRG LR 9 FEHEM,
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2. “WRAFHEAWSE” 5 “RTHBERMHR”, WATHER, N T WAL
BHELERRM 2-10 X— 9 HFERERIERNMER (5 514 5k 6 B~ & 435
By, w3 P, REERNRAFTERGSEMRTHEARNMRGESE, 2
WKW “BIIE” BINHRIEA, BREE (77.3%) B ERN T RAFEARFIEE
SE (MESEKRT6), AH 154%FPREE (BROHEST 6); RAMANERZSHK
(58.7%) RATERIAFH O R TFHERGMINELRMRD (BHENTF 6), 21.7% AR
HOWARE 8 (B EET 6), A 18.6%MZTiH A HERTHEA MR
ZHIRE (BRIEKRT 6),
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FHEAMSE”, UEBM, REBRA, BFREX 3 MAOZERREER T LNE
RETT BRI R, EREZMNE, LiRxsds &3 FHnRaERITEN
M HEERUR G B BIF I fER S, B4E.000 B /KF LERT 35.0%H 28.8%1H 13
JEREAZE, ik, H1, H2, H4 B8ESE, H3 RKBEIESEL,

(Z) RMNERM TEBRGSEMRmiR RN LS

BT Bk “MRAFEARANSE” 5 “RTHERGMR” WAEEN TLNE
RITENMEE N RN EZRN, 5 7T RRXF MBI NTEIR, RAT05 X P
AR RN RAR, AT HAERMA DA A ABHETEIES, 4RME 2 FR
IR, B, HVTHIERER T —FABHNERRIE, RHER X%
MHBEANSE” ME, (VB “RTHEANAR” MFEREEZZEKALR, Mt
RFBFEARBMIRN, MAEXREZAOHRZRITIHRBEEEH, BaREARAE, 5

R2 MURFAEREBMERNRARENFHARANSESMRHE RS

. - - XFRMFEA XFHHEA
WEHIRS  HEPRS - .
ARG J128%* 128%* —_— —_—
RTFFEA BN 327H 314k 188 —_—
LI B
i iRLIN S = .108%*
JRE R T &
5x kM E
5Pt X B B A ss
54 FHABA B ZELE 102+
A —.282%k* —264%%x
HERE .148%* 156%* 265%
R (Z=0) .109%#
FEEFUWA L158Hx .108%*
BIARA (E15=0)
Bl (ks Bl el =0)
Rk 1471 %* 140%% 136%%*
Tk 113
EAHIAAS R 198k 167 202
=30 202
HAt
B 7.865%%* 2.209%*
R*% 374 315 162 471
Adj.R* % 350 28.8 13.1 45.3

Note. N = 480. Coefficients are standardized regression coefficients (betas) .
*p<.05,**p<.01,*¥**p<.001.

15


http://www.fineprint.cn
http://www.fineprint.cn

B (o) ae

16

o BHAMARASIE, FI . BHEKT, A, RS, SIAERMNE, WA
BBEDERBR, WEMNERT B3I RZEHNEE, FENBRYMERT 453%,
B, H6. HO B EIESL, HS. H8 BEFILSE, HT RIGBENESL,

B, Sipitit

TR A H I BORGE YT B 20 TR K 21 B AR SR H W AR
—, AR R TROE Sy “BEE] A RRE B = 4E R (3 R ,1998), HER
ffi B 1994 4B A SBRTEN | W4 E MR B A JF B iR Wik 2 B AR B B AT,
ARE, REYMEBRMNY M EEED T RPET, HET YW ESE B R
B @RS ELHRNT X—ZMPBOAMMESE =, IFEEBIAFEHEAR Fit
SWMBUA, &8, XHFEZMEMERSLEEHRAMBE L, AXVRELNE
RAOTHER R R HN B SE RIS, ST UmEHRD, U a8
FIF A B I SR L E R,

BELRR, AXFERMGEREARE ERELTHRENITEN, HERE
RNBXAYTBHELT “BHREE” (—BRTE 15%~20%210) Z 8] K9] 225 8B
(6.0%, 9.60%); (BT LATREARYIE , 248 2 P9 SR 0E HL I 78 4R A b DX A 7T B 38 20 ™ B I S
B (RERR 6 ™A ZFEMY BRI EEIAD] 18.40%), MR P Ay B “H KB
B, M AGHEERE, AMEZRMNAT BEEBX—HAH/RUNHE 6 1~A2Z
JE TP #ER N 9.80%).

AHRWERERRET, JUFIA RN ERXT B T P X R A
WFREm s P RS, EEARMERTHEARAMGARPE DGR, WIELXH
MHEERABEREZW T RN EROTEINMETRPRYHEE, #—FH0 AR,
BB NEB] R REREERE, W AR ZEESTHIBEAORENER,
EEAE “SE” PR EROFREGRAMLKNRHGERREL, AZH <R~
W EHR AT KB EAM R, Fi, MRS RKREN . AR, ¥RBEEFEL
FREIE RN ERETHEARY <mil” BHEEREE, Y§T, —MESEEIRY
LAAT RIS B A R BUR A S, AR ML | A 25 Mk AR S Al R B 1
RAT RN M BN AT IE , XL E BB T2 R0 e B3R 58 3 (9 4 o] 1F 5 {5
FF BRI A RFE AR FEIRA AR, AT S B BEARAS AT v fil 0 ) 48 SR 44 e
R EPATEN:, BARENERFTEARNE L (Rogers,1995), £ h AL,
DA, xR EE I H BRI L, KA BY T S RE B i S BB A RN Y
PR, MR RGE S AR A E BT R R EEA

Rogers (1995) W RS, ¥ HUWFSH 0 2 10T il AATR I 50 G185 i 19 gl L,
A BERE, ¥ HEE —ERRDHREIH R A K ME, FE L, Rogers Xt
PHBEFEE MR RSN TR REAN RENBBRMRS, BAREBLEL,; SF
TERHFRWAZ RN E R AR RN S NESIPL, WM ESARART X
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RPFHEANSE” XA Z TR, XEBSERRRETUER, 5
—5IARFENRSR, BUFY BENEREESMRE —RgEh R R E 5 GH RN
Bt a2, Ay KRARHAUFZIMEARSMREMSET IS 2
B2 BE (Rogers,1995), AT MM, TR KR R A 44 & R B9 508 2 2 BUF
MR TEIENE RS (BEK,2005), T RA Y B MR ABER BA O LR
KEEAERB, EABREIERI#ENIE SRR AR TE (APNIC,2000); 40t/ A 48 i
A T HER R R A A2 Y BRI BT SR TE KA R e 2, My —
MEBORR RN, 2ERENESEA, EHEA G R ERR R,

RERMRFW T RE R RNBX7 FRAERMRNEEL, EARHFEMN,
WEE T & PRSI f gy, L HRIT AR, RERNIBX A OB ML SEHE
AN FEL, NSRBI RAB L LR, U RROCEAE T (ERIEE
PARMANEED AR 1/4), B Z AR EW A E | Tk FF TolkE A XS5 T
HENEMY R, HK, FERITRA R R ETINRAMEHREN, F0EAERA
O #1750 B ER BT U AR A RN E L,
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